OCHOBM MapKeTHHIY

Mema: HajgaTH CTyJCHTaM 3HAaHHS 3 OCHOBHHUX pO3JIUIIB TEOPETHYHOIO 1
MPAKTUYHOTO MApKETHUHTY, OBOJIOJIHHS BUKOPUCTAHHS IHCTPYMCHTAPII0 MapKETHUHTY
CTOCOBHO TMPAKTUYHOI [ISUIBHOCTI BITYM3HSHUX aBTOMOOUIBHUX ITiANPUEMCTB,
PO3MVISIHYTH OCHOBHI ~ HaNpPSMKHA BHUKOPUCTAHHS MAapKETHHTY B  JIISUIBHOCTI
MiIPUEMCTB B €KOHOMIIl YKpaiHu.

Ilpeomem: OBONOAIHHS KOHKPETHUMH MAapKETUHTOBUMHU IHCTPYMEHTAMH SK
CKJIQJIOBOIO MEXaHI3My YIIPaBJIiHHS Cy9aCHHUM ITiAMPHUEMCTBOM.

3micmoeni moodyni: OpraHizailisi MapKETUHIOBO1 MisUTBHOCTI. MapKETHHIOBI
JOCIIJIKEHHS. AHaJ3 TpaHCHOPTHUX mociyr. Po3pobka ToBapHOoi Mapku. Po3poOka
CEpBICHOTO OOCIYroByBaHHS. AHaJI3 CIOXUBYOTO PHUHKY. AHaNII3 PUHKY
nignpuemctB.  [liHoBa momituka. [IpocyBanns mocnyr. Pe3ynbTaTUBHICTB
MapKETUHTOBOI JIISITBHOCTI.



Principles Of Marketing

The purpose and tasks: To provide students with knowledge of the main
sections of theoretical and practical marketing, mastering the use of marketing tools
for the practical activities of the domestic automobile enterprises, the main trends of
marketing in business enterprises in Ukraine.

The subject of the academic subject: Learn specific marketing tools as part of
modern enterprise management mechanism.

Content Modules: Organization of marketing activities. marketing research.
Analysis of transport services. Brand Development. Development service. Analysis of
the consumer market. Market analysis firms. Pricing policy. Promotion services. The
effectiveness of marketing activities.



